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MEDIA RELEASE 
 
Country-of-origin labelling on the agenda for Complementary Medicines Australia  
 
Australia’s booming complementary medicines industry is set to benefit from a newly formed partnership between the 
sector’s peak body, Complementary Medicines Australia, and the not-for-profit Australian Made Campaign. 
 
Streamlined access to Australian Made certification and greater visibility at trade shows and events in export markets are 
just a few of the new benefits Australian complementary medicine manufacturers will enjoy.  
 
Although currently voluntary and underutilised, country-of-origin branding has become a significant competitive 
advantage for local manufacturers in recent years, according to Complementary Medicines Australia CEO Carl Gibson. 
 
“The industry in Australia is uniquely regulated, setting us apart from the rest of the world” Mr Gibson said.   
 
“Unlike our competitors overseas, Australia’s complementary medicine industry is regulated by the Therapeutic Goods 
Association, which requires stringent quality assessments of raw materials and pharmaceutical-grade manufacturing 
facilities –that differentiation is incredibly valuable.” 
 
“Australia’s high manufacturing standards result in extremely high quality products, which are well-known for their safety 
and efficacy, and prominent Australian branding helps local manufacturers leverage that fact,” Mr Gibson said. 
 
“We see the iconic green-and-gold Australian Made kangaroo logo as the most distinctive way to promote ‘Australia’s 
clean and green’ complementary medicines to the world.” 
 
Australian Made Campaign Chief Executive, Ian Harrison, said it was fantastic to see Complementary Medicines Australia 
taking a strong stance on country-of-origin branding in its new role as a Campaign Associate.  
 
“Complementary Medicines Australia is taking the lead on an important issue which has the potential to drive 
considerable industry growth and improve transparency for consumers,” Mr Harrison said.  
 
Industry growth has been significant in recent years. Over the past twelve months Australia’s complementary medicine 
exports have doubled, and in just two years the industry has grown in value from $2.5 to $4.2 billion. 
 
Mr Gibson says “multivitamins are the new minerals,” and this growth can largely be attributed to the fact that Australian 
Made products are now in unprecedented demand from Asia. 
 
The Australian Made logo provides crucial authenticity in the global marketplace, reinforced in recent years by the 
registration of the mark in China, Singapore and South Korea (as well as the USA). This provides a legal framework for the 
protection of exporters using the symbol and prevents its misuse. 
 
Part of the Australian Made Campaign’s role involves educating Australian businesses on how to leverage country-of-
origin branding. Australian Made Campaign Chief Executive, Ian Harrison, will be speaking at the National Complementary 
Medicines Australia Conference in September this year. For more information, visit www.cmaustralia.org.au.  

 
--ENDS-- 

 

http://www.cmaustralia.org.au/


 

IMAGE AVAILABLE TO DOWNLOAD HERE 
 

  
 
NOTE TO MEDIA 
 
Australian Made Campaign Chief Executive, Ian Harrison, and Complementary Medicines Australia spokesperson 

Karen Hocking are available for interview and vision opportunities. Please contact us if you would like to schedule a 

time. 

MEDIA CONTACTS 
 
Catherine Sekulovski, Media and Communications Officer, Australian Made Campaign Ltd 
P: +61 3 9686 1500 / +61 422 071 256 
E: catherine@australianmade.com.au  
 
Dee Watson, Business Manager, Complementary Medicines Australia 
P: +61 2 6260 4022  
E: dee.watson@cmaustralia.org.au 
 
ABOUT THE AUSTRALIAN MADE, AUSTRALIAN GROWN LOGO 
 
The green-and-gold Australian Made, Australian Grown (AMAG) logo is the only registered country-of-origin 
certification trade mark for the full range of genuine Australian products and produce.  
 
It has been helping Australian consumers, farmers, processors and manufacturers for thirty years.  
 
The AMAG logo can only be used on products that are registered with the not-for-profit organisation Australian 
Made Campaign Limited. The strict set of rules governing the logo’s use also require that it must always be used with 
one of five descriptors; ‘Australian Made’, ‘Australian Grown’, ‘Product of Australia’, ‘Australian Seafood’ or 
‘Australian’ (for export use only). To use the logo goods must meet the criteria set out in Australian Consumer Law as 
well the more stringent Australian Made, Australian Grown Logo Code of Practice. More than 2500 businesses are 
registered to use the AMAG logo, which can be found on some 15,000 products sold here and around the world.  
 
Australian Made Campaign Limited is located at Suite 105, 161 Park Street, South Melbourne, VIC 3205. 
 
www.australianmade.com.au  
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